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Figure 1. Research Framework. 

Figure 2. Path Chart. 
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Table 1.  Significance Test Results 

Hypothesis 
T Statistics 

(|O/STDEV|) 
P Values Note: 

Patient Characteristics -> Patient Satisfaction 1,134 0,257 Not Received 

Patient Characteristics -> Patient Loyalty 1,295 0,196 Not Received 

Patient Satisfaction -> Patient Loyalty 0,734 0,463 Received 

Service Quality -> Patient Satisfaction 2,762 0,006 Not Received 

Quality of Service -> Patient Loyalty 33,057 0,000 Received 

Notes. Data Olahan, 2022 

Table 2.  Test Results Indirectly  
Specific Indirect Effects 

Patient Characteristics -> Patient Satisfaction -> Patient Loyalty 0,004 

Quality of Service -> Patient Satisfaction -> Patient Loyalty 0,010 



 

Notes. Data Olahan, 2022 

 

 

 

 

 



 

 

 

 

 

 

 



 


